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press release 
SIGEP 2024 INVESTS IN YOUNG PEOPLE AMID TRAINING AND COMPETITIONS
· The Sigep Academy enhances young talents by promoting the encounter between school and the world of work 

· National and international competitions for young people during the Italian Exhibition Group event at Rimini Expo Centre from 20th to 24th January

sigep.it

Rimini, 10th January 2024 – With even greater commitment, the 45th edition of Sigep - the Dolce World Expo (Rimini Expo Centre, 20th – 24th January 2024) supports training and the construction of professional growth paths for young people.

In this respect, the Italian Exhibition Group event has launched the planning of theoretical-practical courses thanks to the wide range of panels, events and national and international sector competitions, acting as an authoritative point of reference for new generations wishing to enhance their talents in the dolce foodservice sector.

SIGEP ACADEMY: A KNOWLEDGE, EDUCATION AND SKILLS COMPETITION INCUBATOR

The founding of Sigep Academy includes several branches for a complete offer that combines practical training and interaction with companies. Among these, Sigep Giovani, held in collaboration with Pasticceria Internazionale and with the involvement of exhibiting companies and Italian professional institutes, aims to offer students the chance to put the skills learned at school into practice. Sigep Giovani will launch several pastry challenges featuring 12 institutes with their own competition in the Pastry Arena. Sigep for Schools also comes under the “Sigep Academy” umbrella and is an initiative that offers practical and educational courses that will become veritable roadshow training to allow young people from hotel and catering schools and professional institutes to come into contact with the professionals from the dolce out-of-home sector.
· Junior Pastry World Cup
The world team competition in which under-23s will test their skills in the art of pastry making is back. This year's theme on which the youngsters will be challenged is “Myths and Legends”: through its creations, each team will be required to describe a legendary symbol of its own country, highlighting the culture and history. There will be six competitions: Artistic presentation in chocolate, Street food dessert from the team’s country of origin, Artistic presentation in sugar, Modern chocolate cake, Vegan sorbet glass, Plated coffee dessert. The competition will see the participation of competitors from Australia, Chile, the Philippines, France, Hong Kong, India, Korea, Malta, Peru, Taiwan, the USA and Uzbekistan.

The teams, composed of a team manager and 2 competitors, will compete under the expert eye of Iginio Massari as President of Honour, Roberto Rinaldini, President of the World Junior Pastry Championship and Eugenio Morrone, President of the Jury. The competition commission will consist of members of the AMPI-Academy of Italian Master Pastry Chefs and APEI-Italian Pastry Chef Ambassadors associations.

Platinum sponsors: Besozzi Oro, Valrhona; Golden sponsors: Debic, Italia Zuccheri, La Spaziale, 1895 by Lavazza, Norohy; Silver sponsors: Gruppo Eurovo, Giuso, Laped, Novacart; Technical sponsors: Bravo, Circuito Made in Italy, Irinox, Lainox, Selmi Chocolate Machinery, Sirman; Media Partners: Dolcesalato, Dolcegiornale, Pasticcceria Internazionale, Il Pasticcere e Gelatiere Italiano, Punto IT.

·  Italian Junior Pastry Chef Championship
The Italian Junior Pastry Championship, promoted by Conpait and Cast Alimenti, is an annual event with a unique format aimed at young talents under 24 years of age. It is an opportunity to measure up against the world of pastry making in a competition that aims to highlight the ethical and professional principles of the pastry chef's work, ensuring that young people, through the competition, develop a sense of belonging to the profession by bearing in mind fundamental key points such as goodness, quality, passion for the work, love of beauty, creativity, collaboration and respect. Eight contestants will be competing on the theme “A Sustainable Future” divided into three competition rounds: Artistic Presentation in Sugar, Pastry or Chocolate, Single-portion, and Chocolates.

· Young Ideas, the competition for young bakery talents

The Young Ideas competition for bakery talents from Italian hotel and catering schools and professional training institutions, organised in collaboration with Richemont Club International, will be held in the Bakery Arena. The competition will allow youngsters to compete and be judged by expert bakers, thus developing new skills through encounters with professionals and working with innovative technologies. The young bakery talents will be required to compete in 5 tests: Ciabatta Bread, A Bread of their Choice, Small Loaves, Viennese Pastries and an artistic piece on the theme "Guglielmo Marconi: 150 years since his birth".
Platinum Sponsor: Molino Dallagiovanna; Silver Sponsor: Lesaffre Italia; Technical Sponsors: Andreis, Bragard, Goodmorning Paper, Irinox, Kmp, Kosmitech, Polin, Tecnomac; Media Partners: Il Panificatore Italiano and Pasticceria Internazionale.
FOCUS ON SIGEP 2024

Dates: 20-24 January 2024; Organiser: Italian Exhibition Group SpA; In collaboration with: the Ministry of Foreign Affairs and International Cooperation and ITA – Italian Trade Agency; Under the patronage of: the Ministry of Agriculture, Food Sovereignty and Forestry, Emilia-Romagna Region, Province of Rimini, Romagna Chamber of Commerce, Rimini Council; Edition: 45th; Frequency: annual; event: international trade show; entry: trade only; Info: www.sigep.it
PRESS CONTACT SIGEP ITALIAN EXHIBITION GROUP
head of media relation & corporate communication: Elisabetta Vitali; press office manager: Marco Forcellini; press office specialist: Mirko Malgieri
international press office coordinator: Silvia Giorgi; media@iegexpo.it
MEDIA AGENCY SIGEP: Mind The Pop

Martina Vacca: martina@mindthepop.it, mob. +39 339 748 4994; Fabrizio Raimondi: fabrizio@mindthepop.it, mob. +39 335 389 848; Benedetto Colli: benedetto@mindthepop.it, mob. 380 371 2272; Stefano Chiossi: stefano@mindthepop.it, mob. + 39 388 739 4358.
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This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release.
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